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Once upon a time.... 

 Music was analogue and record 
companies made massive profits.

 Music piracy was limited and 
everyone bought music.

 Musicians had no power and we're at 
the bottom of the pyramid.

 And then....the Internet happened

 And the mobile phone came...

 And everything changed.....





And the digital music age began...

 Napster started it all...but got shut 
down. 

 Apple launched the iPod and took the 
music world by storm, legally and 
digitally. 

 Growing Internet and mobile usage 
unleashed digital music to the world.

 Its never stopped...mp3, ringtones, 
ringbacks, lost.fm, itunes, rhapsody, 
safaricom? its getting bigger!





Analogue Marketing. 

 Print, TV, Radio and Direct Marketing.

 Monologue by design (one way). 

 Expensive to develop and execute. 

 Specialized skills and training. 

 Long bureaucratic processes.

 Hard to quantify results.  

 Is losing momentum Globally in 
the face of Digital Marketing.   



Digital Marketing. 

 The Internet, Mobile 
Networks/Phones, Digital TV and 
Multimedia Devices. 

 Transforms marketing monologues 
(one to many) into marketing 
dialogues (many to many).

 Is cost-effective, ubiquitous, highly 
tracable and global. 

 Is growing much faster than 
analogue marketing. 



Drivers of the Digital Marketing Revolution. 

 Reach: scalable and global. 

 Accessibility: highly available and 
low cost. 

 Usability: easy to use. 

 Interactivity: is a two way 
conversation. 

 Recency: instantaneous responses.

 Permanence: can be altered almost 
instantaneously. 



Just how large is the African market?

 415 million mobile users in Africa.

 115 million internet users in Africa

 The next 3 billion mobile users will 
come from Africa.

 4 million internet users in Kenya.

 18 million mobile users in Kenya.

 Broadband is finally here!

 Mobile and Internet are getting 
cheaper to use everyday. 



And how large is the global market?

 Digital music now accounts for 98% 
of top 40 singles sales.

 Over 11 million digital albums we're 
sold in the first 9 months of 2009.

 1.4 million albums sold in September 
2009 compared to 8 million CDs. 

 Its time to get your piece of the pie...

 But to do so...you need to market 
digital music...digitally...



Types of Digital Marketing.  

 Web Site Marketing. 

 Social Media Marketing. 

 Mobile Marketing.

 Search Engine Marketing.

 Email Marketing. 

 Rich Media Marketing. 



Web Site Marketing.   

 Register your domain name - now!

 Build a creative, content-rich and 
user-friendly web site.

 PC and Mobile Web compatible. 

 Direct sales via mobile web payments 
(e.g. PesaPal) and (e.g. 2Checkout). 
Indirect sales via Amazon and 
iTunes).

 Ensure S.E.O and update regularly. 













Social Media (Networks)

 Digg – News Sharing. 

 Facebook – Social Utility

 YouTube – Video Sharing

 MySpace – Social Utility

 Twitter - MicroBlogging

 Flickr – Photo Sharing

 Blogger – Blogging

 Wikipedia - Crowdsourcing 



Social Media Trends (Universal McCann 08)  

 83% watch video clips, up from 62%

 78% read blogs, up from 66%

 57% of internet users are now 
members of a social network

 RSS consumption is growing rapidly 
up from 15% to 39%

 Podcasts are now mainstream digital 
content, listened to by 48%



Social Media is Global! (U/M 08)   

 22% of social network users have 
installed a widget or applications

 55% have shared photos, 22% have 
shared their videos, 31% have 
started a blog

 In China 70% of internet users write a 
blog (42 million), USA (26 million), 
Philippines 66% and Mexico 60%

 Social networking – Philippines 83%, 
Hungary 76% and Poland 76%



Global Social Media Rankings (alexa.com)  

 Facebook – No. 3

 YouTube – No. 4

 Wikipedia – No. 6

 Blogger – No. 7

 MySpace – No. 11

 Twitter - No. 14

 WordPress – No. 19



Kenya is not that different... (alexa.com)

 Facebook – No. 3

 YouTube – No. 5

 Blogger – No. 6

 Wikipedia – No. 8

 Twitter – No. 13

 Tagged – No. 14

 Wordpress – No. 18

 Nation is No. 11 & Standard No. 17















Kenya's mobile web? (opera.com/smw)

 Facebook.com is No.1 and Wikipedia 
is No. 4. 

 Page-view growth since April 2008: 
572.6%

 Unique-user growth since April 2008: 
146.4%

 Page-views per user: 37

 Kenya leads Africa in page views 
at 372 pages on average each 
month.



Thanks! Questions? 

Moses Kemibaro
Dotsavvy Limited
e: moses@dotsavvyafrica.com
t: www.twitter.com/moseskemibaro 
w: www.dotsavvyafrica.com 
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